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By Constantin Kawohl

GRIN Verlag Mrz 2011, 2011. Taschenbuch. Condition: Neu. Neuware - Intermediate Examination
Paper from the year 2011 in the subject Design (Industry, Graphics, Fashion), grade: 1.3, Berlin
Technical University of Art - private university for design, language: English, abstract: Magazines
today face unique challenges: Readers have learned that free, high quality content is ubiquitous on
the Internet, that design is more than just an appealing layout, that attention spans are dynamic
and media choices are overwhelming. The start of the iPad and the tablet device market leads
many magazine producers to embrace this technology, from The New Yorker and TIME Magazine to
Wired and Vogue. But doubts remain: Here comes another new market of media gadgets to
challenge existing print magazine brands. How does it impact the way readers consume media Will
it be a vehicle for existing brands, or will it mostly spawn new ones Will readers follow up on their
online subscriptions when a free digital magazine is just a click away These challenges need to be
addressed, and by highlighting the differences between the iPad and 'old media' print magazines, it
can be shown that magazine producers can certainly use this technology to their advantages.
Bringing an...

READ O NLINEREAD O NLINE
[ 6 MB  ][  6 MB  ]

ReviewsReviews

An exceptional ebook along with the typeface utilized was fascinating to read through. I am quite late in start reading this one, but better then never. You
are going to like the way the blogger write this publication.
-- Judd Schulist-- Judd Schulist

A must buy book if you need to adding benefit. I have go through and that i am sure that i will gonna go through once more yet again down the road. I am
just very happy to let you know that this is basically the best book i have got go through inside my own life and can be he very best book for at any time.
-- Eldr idg e Reilly-- Eldr idg e Reilly

DM C A  N o ticeDM C A  N o tice  | TermsTerms

http://www.bookdirs.com/magazines-in-a-digital-lunchbox-how-can-magazine.html
http://www.bookdirs.com/magazines-in-a-digital-lunchbox-how-can-magazine.html
http://www.bookdirs.com/dmca.html
http://www.bookdirs.com/terms.html

	Magazines in a Digital Lunchbox : How can Magazines on Tablet Devices like the Apple iPad help evolve Editorial Design and Reader Experience?

