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Career Press. Paperback. Condition: New. 223 pages. I feel so empowered with Laurons clear,
practical marketing strategies. She shows you how to make marketing automatic, and as a
business owner, thats exactly what I need. No business should run without this information. --Valerie
Boudreaux-Allen, First Step Business Training and Consulting; Houstons SBAs Women in Business
Champion, 2007 Do you find marketing to be confusing, difficult, or overwhelming Are you not sure
where to begin Do you have a plan, but dont know how to make it happen To act and succeed like a
marketer, you must first think like one. When you do, marketing becomes routine, focused, and
successful as you take clear, confident steps to grow your business every day. Think Like a Marketer
takes the mystery out of marketing. It addresses head-on the principles that must guide every
action, decision, and communication that affect your business. In addition, it gives you practical,
real-life guidance that you can apply immediately after reading. Chock-full of specific examples
and proven processes, Think Like a Marketer will teach and show you how to: Think, act, and
communicate like a marketing pro. Identify and capitalize on the marketing opportunities that
abound in your...
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Reviews
A top quality publication as well as the font utilized was fascinating to read. It is among the most incredible pdf i actually have read through. I am easily
could get a pleasure of looking at a created publication.
-- Scot Howe
It becomes an amazing book which i actually have at any time study. It is actually loaded with wisdom and knowledge You wont sense monotony at at any
time of your respective time (that's what catalogues are for regarding should you request me).
-- Rosina Schowa lter V
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