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Brand New Book. Most organizations spend much of their effort on the start of the value creation
process: namely, creating a strategy, developing new products or services, and analyzing the
market. They pay a lot less attention to the end: the crucial last mile where consumers come to their
website, store, or sales representatives and make a choice. In The Last Mile, Dilip Soman shows how
to use insights from behavioral science in order to close that gap. Beginning with an introduction to
the last mile problem and the concept of choice architecture, the book takes a deep dive into the
psychology of choice, money, and time. It explains how to construct behavioral experiments and
understand the data on preferences that they provide. Finally, it provides a range of practical tools
with which to overcome common last mile difficulties. The Last Mile helps lay readers not only to
understand behavioral science, but to apply its lessons to their own organizations last mile
problems, whether they work in business, government, or the nonprofit sector. Appealing to anyone
who was fascinated by Dan Ariely s Predictably Irrational, Richard Thaler...

READ O NLINEREAD O NLINE
[ 6.73 MB  ][  6.73 MB  ]

ReviewsReviews

Just no words to explain. it was actually writtern quite perfectly and valuable. Your daily life period will be convert as soon as you total looking at this pdf.
-- Mr . B r ook Ma r qua r dt Jr .-- Mr . B r ook Ma r qua r dt Jr .

It in one of the most popular book. I am quite late in start reading this one, but better then never. Once you begin to read the book, it is extremely di icult
to leave it before concluding.
-- Ca m ylle La r son-- Ca m ylle La r son
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